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The Relations between the Depth and Breadth of E commerce site

Hierarchy in Virtual Reality Representatives
Li ]iangyul, Zhang Kan®
(! School of Economic & Business Administration, Beijing Normal University, Beijing, 100875 )
(2 Institute of Psychology, Chinese Academy of Sciences, Beijing, 100101)
Abstract  To find out the impact on users information behavior of hierarchy depth and breadth in virtual reality representatives of k-
Commerce site, this article presents three hierarchy structures in the lab environment (8+ 6+ 1, 16+ 3+ 1,4+ 4+ 3+ 1). Thepre
liminary results of this research are that the harmfulness of increased breadth in users information searching speed is greater than that
of increased depth in users information searching speed, which runs counter to most existing studies in the two dimensionality repre
sentat ive style; furthermore, users are likely lost in the structure model of 84 6+ 1 in virtual reality representatives.
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