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An EyeM ovement Study on Performance of Brand Recogn ition

CAO Xiao-hua, ZHOU Feng
(Deparment of Psychology, Zhejiang Nomal University, Jinhua 321004, Ching;
Institute of Psychology, Chinese A cademy of Sciences, Beijing 100101, Ching )

Abstroct: An eye movement study on the performance of brand recognition was conducted Sswere 12 university
students The indgpendent variableswere : a) text type b) structure of brand; c¢) familiarity of brand The experi-
ment devicewas a Eyelink systan made in Canada Itwas found that, the structure of brand had significant effect
on brand recognition (F =4 19, P <Q 05) , the performance of mixed design brand was higher than the other’ s The
text type of brand had significant effect on brand recognition (F =13 69, P <Q 001), the perfomance of Chinese
brand was higher than the English brand
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