2008 3 14 1 35-

: 1006-8309 (2008) 01-0035-03

1,2 1,2 3 4

(1 , 100101; 2 , 100039
3 ( ) , 4 ( ) , 100013)

10840

’ ’ ’

:B849; TN929 53 A

Canmunication Themes n ShortM essage

JANGL"? MA Da- fei"?, FUM IKO Ichikava ,L IU Ying
(1 Institute of Psychology, CA S,Beijing 100101, Ching
2 Graduate school of CAS,Beijing 10039, Ching;
3 Nokia Technology Platfom of Jgpan, Tokyo, Jgpan; 4 Nokia Research Center of China,Beijing 100013, China)

Abstract: 10840 true short messageswere oollected by regpondents diary Two categories and were energed by
coding methods Canmunication themesplay an significant role in messages length In expressive messages emotional
ones are the longest, while in instrumental command and request are the longest M ales are sendingmuch more instru-
mental messages while fanales are sendingmore expressive ones Texters are sending much more exp ressive messages

than talkers
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