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The Common and Individual Factors of Corporate
Image of Different Industries

Chen Yiwen Chen Yackun Ma Mouchao
(Insitute of Psychology, Chinese Academy of Sciences, Beijing 100101)

Abstract: With the change from the seller market 1o the buyers market, compsnies will think much of building
corporate reputation. The research of the factors of corporate image is of great significance to both the development of
corporate image theory and the practice of building corporate image. This experimental research deals with several
different industries. The mehod of questionaire survey and factor analysis are used in it. The result indicates that
corporate image of every industry is composed of several factors, and that the corporate image of different industries
shares some common characteristics, for there exist common facors among different industries. In the mean while, the
corporate image of different industries has its individual characteristics, that is, there are its particular image factors in
every industry, and there is some difference in the order of common factors according to the grades of importance
assessment in different industries.

Keywords: corparate image; the factors of corporate image; factor analysis




